
 

 

  

Crimson Resort & Spa Mactan proud nominee of the  

Haute Grandeur Global Hotel Awards 

 

 

Apart from celebrating its fifth year anniversary, Crimson Resort & Spa in Mactan, Cebu has another 

reason to celebrate, it has been nominated in the Haute Grandeur Global Hotel Awards.  

“As a local brand-Filipino owned and managed resort- being part of the Haute Grandeur award is a huge 

recognition for us and I am humbled to be in line and competing against some the of most recognized 

names and brand in the hospitality industry” shares Kristofer Quadros, Crimson Resort & Spa Mactan’s 
Resort Manager.  

“We have been pushing the envelope in product innovation and service in the local hospitality scene and 

we’re glad that award-giving bodies like Haute Grandeur have seen our product and efforts and give us 

the chance to be recognized worldwide, giving us the opportunity to put Crimson Mactan on the map” 
he added.  

Crimson Resort & Spa Mactan is a sprawling 6-hectar beach resort in Cebu, Philippines with 250 

guestrooms and 40 villas with its own plunge pool. Completing its facilities is a 2,000sqm wellness 

sanctuary Aum Spa, which has been recognized by agoda.com as one of the top 8 hotel spas in the world 

in 2013 and has since then collected accolades. In addition the resort has 4 concept restaurants and bar 

including Azure Beach Club, a fully operational kid’s club with scheduled activities for children, a private 
white sand beach with marine sanctuary and a 3-tier infinity pool.  

 

Follow us on @Crimson_Mactan and like our official page on Crimson Resort and Spa Mactan 
 

 

 

 

 

 

 

 

Notes to the Editor: 

About FilArchipelago Hospitality, Inc. 

FilArchipelago Hospitality, Inc.(FHI) is a Manila, Philippines based Hospitality Management Company of 

Fiilinvest Development Corporation.  It currently operates 2 hotels under the 5-star Crimson brand, one in 

Mactan, Cebu and another in Alabang, Manila and 1 hotel under the 3-star Quest brand in Cebu City.  Since its 

inception, FHI has sought to provide its guests with unforgettable moments of heartfelt service. FDC Hotels and 

FHI have been in the forefront of tourism development in the country.  Its goal is to manage and operate over 

1,000 rooms by yearend and develop more properties in key destinations such as Manila, Tagaytay and 

Boracay.  By 2017, it will embark on managing another world-class property- a 190 room resort in Boracay 

under the Crimson brand.    

 


